
 
 
 

Restaurateur’s Program 
 

 

Marco Polo and Monte Lauro Vineyards recognize the value 

of commercial customers and the great opportunities that 

exist for restaurants to market wine…and of course 

marketing their own wine may be something of particular 

interest to small independent but upscale restaurants. 

 

What would a restaurateur’s program look like? 

 

 Leasing of their own sections of vines 

 work with Oenologists to “design” their house wines 

 Opportunities to visit and stay at the vineyard for 

themselves and guests 

 co-marketing and promotion for customers 

o giveaways, prizes and discounts 

 economical but with focus on quality 

 expanded wine selections from other local vineyards 

 streamlined international shipping 

 Program can start in 2009 with one wine and expand 

“Welcome home to the Chateau de Montlaur” 
 

 


